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community started when I attended the South Vancouver Pacific Grace MB Church, where I 
also met my husband, Lawrence Cheung. Lawrence later started his work in hospital chaplaincy 
(currently serving at St Paul's hospital in downtown Vancouver) while I continue my 
professional practice as a transportation engineer and program manager, in the capital projects 
department of TransLink (South Coast BC Transportation Authority). We are members of the 
Killarney Park MB Church and live in North Burnaby with our two children, Erin and Wesley. 
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	 On track to achieve General Contributions and Designated Contributions.
	 Major contributor to our donations are major donor work and the Festival for World Relief.
	 We have recruited a full-time major donor associate. Funding for this position comes from the Centennial Campaign.
	 We have decided not to fill, for now, the open Church Engagement position. We have one person away on maternity leave and want to make sure that we have a place to keep existing staff. The current interim events coordinator would be able to fill the...
	 The one area of concern is our fundraising for Local Programs. With a goal of $500,000 this is a challenge. One of the assignments for the new Donor Associate will be to contact appropriate foundations to raise funds for local programs.
	The following dashboard is DPO data indicating our current position relative to last year.
	 Part time major donor associates .2 (Gerd, Arnie/Judy). Funding for these positions is from “major donor initiative”.
	 Donor Relations 1.0 FTE (Luke Tilley)
	 Events Coordinator .8 FTE (Shelly Dueck)
	 Communications Coordinator FTE 1.0 (Katie Kowalchuk)
	 Constituency Engagement FTE .8 (Jon Nofziger)
	 Volunteer Coordinator FTE .4 (Bridget Findlay)
	 Material Resources Manager FTE 1.0 (Dennis Vogt)
	 Interim Advancement Director FTE .8 (Ron Ratzlaff)
	Highlights of April 1 – Sept 30:

	 We held a successful Festival for World Relief. Final numbers are still being collected and one pledged amount for Bread of Life still outstanding (Gerd is working this)
	 Major event on May 5th – “Sharing in Song” with Calvin Dyck.
	 Engagement with major donors and foundations.
	 CDR network meeting in Winnipeg providing tools for Communications and Donor Relations.
	 Centennial Planning – Case for Support, Leaving a Legacy promotional materials.
	 Use of Dashboards to track donations (see above).
	 THIS SECTION NEEDS TO BE UPDATED ONCE WE SEE THE SEPTEMBER DONATION REPORT.
	 We have committed to utilizing a foundations database to target foundations for donations where their previous areas of interest match the themes of our local programs.
	 The Festival allows us a great opportunity to engage with lower Fraser Valley churches. A mostly positive experience. One church has withdrawn volunteers at the Festival because of our HR policy change (and misunderstanding this change). This is bei...
	 We maintain a scorecard regarding church relationships. Format needs to be refreshed. Now that the Festival has finished, this is a priority. We will be doing a church call blitz to touch each of our 140+ churches to confirm that they receive what w...
	 Use of Pathways to Partnership. We have several churches interested in piloting international partnerships. (i.e. Peace International – Tim K.)
	 Learning Tours – Colombia in May 2019.
	 Legacy Tour to Zambia: A very successful tour of donors, board members and staff to Zambia.
	 Two CBC students are attending a conference supported by the MCC UN office.
	 Churches, youth groups and schools continue to utilize Material Resources.
	 Buckets of Thanks initiative has been launched with several churches engaged.
	 Preparations have been made to prepare for this year's wet and cold weather shelter
	 The MR network received its first request for MCC's new dignity kit (encompasses DfG Kits from Days for Girls chapters)
	 Eagle Ridge Bible Fellowship donated 30 relief kits and 55 hygiene kits during our summer Kit & Caboodle event
	 We have engaged an outside consultant to conduct an assessment of our current practices and compare these with other like-minded organizations and their management, retention and motivation of volunteers. The report will be received in time for our ...
	 Thrift Volunteer Appreciation events were held to thank the volunteers and celebrate their contributions to the success of Thrift shops in BC.
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	3. THRIFT
	Canada Strategic Goal #6: Engage Thrift as the marketing face of MCC in Canada.
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	Strategic Direction # 5: MCC, through mutually transformative relationships, nurtures and aligns the passions of the church, partners, and supporters.
	4. SUPPORT SERVICES
	a. Finance
	b. Administration
	c. Information Technology
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	Mennonite Central Committee New Wine/New Wineskins
	June 5, 2009
	IDENTITY
	Mennonite Central Committee is a worldwide ministry of Anabaptist churches.
	MCC envisions communities worldwide in right relationship with God, one another and creation.

	APPROACHES
	MCC’s approaches to our priorities include:

	CONVICTIONS
	MCC functions within the larger mission of the church. As such, MCC embraces the statement of “Shared Convictions” of global Anabaptists, as adopted by Mennonite World Conference General Council, March 2006.
	By the grace of God, we seek to live and proclaim the good news of reconciliation in Jesus Christ. As part of the one body of Christ at all times and places, we hold the following to be central to our belief and practice:
	In these convictions we draw inspiration from Anabaptist forebears of the 16th century, who modeled radical discipleship to Jesus Christ. We seek to walk in his name by the power of the Holy Spirit, as we confidently await Christ´s return and the fina...
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	MCC functions within the larger mission of the church. As such, MCC embraces the statement of “Shared Convictions” of global Anabaptists, as adopted by Mennonite World Conference General Council, March 2006.
	By the grace of God, we seek to live and proclaim the good news of reconciliation in Jesus Christ. As part of the one body of Christ at all times and places, we hold the following to be central to our belief and practice:
	In these convictions we draw inspiration from Anabaptist forebears of the 16th century, who modeled radical discipleship to Jesus Christ. We seek to walk in his name by the power of the Holy Spirit, as we confidently await Christ´s return and the fina...
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	Mennonite Central Committee New Wine/New Wineskins
	June 5, 2009
	Mennonite Central Committee is a worldwide ministry of Anabaptist churches.
	MCC’s approaches to our priorities include:
	MCC functions within the larger mission of the church. As such, MCC embraces the statement of “Shared Convictions” of global Anabaptists, as adopted by Mennonite World Conference General Council, March 2006.
	By the grace of God, we seek to live and proclaim the good news of reconciliation in Jesus Christ. As part of the one body of Christ at all times and places, we hold the following to be central to our belief and practice:
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	Article 1  DEFINITIONS
	1.1 “Goods and Services” shall mean the Goods and/or Services, which may be used in association with the Trademarks, as described in the trademark registrations referenced in Schedule “A” to this Agreement.
	1.2 “License” shall mean the license granted to Licensees pursuant to Section 2.1 of this Agreement.
	1.3 “Licensee’s Territory” shall mean: (a) in respect of Mennonite Central Committee British Columbia, the geographic boundaries of British Columbia; (b) in respect of Mennonite Central Committee Alberta, the geographic boundaries of Alberta; (c) in r...
	1.4 “Trademarks” shall mean those trademark registrations set out in Schedule “A” to this Agreement.

	Article 2  LICENSE
	2.1 Licensor hereby grants to each Licensee a non-exclusive, non-transferable, perpetual (unless otherwise terminated in accordance with this Agreement) license to use the Trademarks in the Licensee’s Territory in association with the Goods and Servic...
	2.2 Each Licensee expressly acknowledges and agrees that it shall not use or display the Trademarks outside the Licensee’s Territory in association with any Goods and Services.
	2.3 Licensees shall not use any Trademark or any part thereof as part of its corporate, business or trade name without the prior written consent of Licensor and then only upon such terms as required by Licensor, in its sole discretion.
	2.4 Licensor may, at its sole option and in its sole discretion, by written notice to all Licensees extend the License to cover additional trademarks from time to time hereafter owned by Licensor. Upon receipt of such notice, such additional trademark...

	Article 3  USE AND DISPLAY OF TRADEMARKS
	3.1 Licensees agree to use and display the Trademarks only under and in compliance with the terms of this Agreement.
	3.2 Licensees shall use and display the Trademarks as set out by Licensor and any deviations must be approved by Licensor.
	3.3 Licensees shall not make any addition to, deletion from or otherwise modify any Trademarks.  Licensees shall not combine any Trademarks with any other trademark, trade name, logo, symbol, name or identifier in any manner.
	3.4 Licensees shall not use the Trademarks in the commission of any fraud.
	3.5 Licensees shall not commit any act, or become involved in any situation or occurrence, that is likely to have the effect of depreciating the value of the goodwill attaching to the Trademark.
	3.6 The use and display of the Trademarks are limited to those uses and displays permitted by Section 3.1 of this Agreement. Any other use or display of the Trademarks is prohibited.

	Article 4  OWNERSHIP OF THE TRADEMARKS
	4.1 Each Licensee agrees that Licensor possesses the absolute and exclusive right, title and interest in and to the Trademarks and the Trademarks and all goodwill attached thereto shall remain the sole property of Licensor. This Agreement does not giv...
	4.2 Each Licensee acknowledges that the Trademarks and the whole of the goodwill associated therewith, whether now existing or arising in the future, are the exclusive property of and shall enure to the sole benefit of Licensor. If a Licensee acquires...
	4.3 Each Licensee agrees that for the duration of the License and thereafter, it will not dispute or contest, directly or indirectly, the validity or enforceability of the Trademarks, nor counsel, procure or assist anyone else to do the same, unless c...
	4.4 Each Licensee shall place on any and all Goods or materials used to promote the sale of Goods in association with any of the Trademarks and in the promotion or provision of Goods and Services in association with any of the Trademarks such form of ...

	Article 5  PROTECTION OF RIGHTS
	5.1 It is the express purpose and a condition of this Agreement that none of the understandings and provisions contained herein shall prejudice in any fashion any ownership right of Licensor in the Trademarks or any goodwill associated therewith, and ...
	5.2 It is the express purpose and a condition of this Agreement that no use or display of any Trademark by Licensees shall result in any loss of distinctiveness in any Trademark, and in the event that any use or display is or may, in Licensor's sole o...

	Article 6  ADMINISTRATION AND PROCEEDINGS
	6.1 Licensor, at its expense, shall take all steps that in its opinion and sole discretion are within its reasonable control and necessary or desirable to protect the Trademarks against any infringement, dilution, imitation or challenge. Licensees sha...
	6.2 Licensees shall report to Licensor any infringement or imitation of or challenge to any of the Trademarks, immediately upon becoming aware of same and Licensor shall, at its sole discretion, determine whether or not any action is to be taken on ac...
	6.3 Licensees shall not be entitled to bring, or call upon, or compel Licensor to bring any action or other legal proceedings on account of any infringement, dilution, imitation or challenge, without the written consent of Licensor.
	6.4 Licensor shall not be liable for any loss, cost, damage or expense suffered or incurred by Licensees because of the failure or inability of Licensor to take or consent to the taking of any action or proceeding on account of any infringement, imita...
	6.5 Each Licensee hereby waives any rights that it may have to call upon Licensor to bring an action or proceeding in respect of any of the Trademarks or to conduct such an action or proceeding itself pursuant to law, including, without limitation, pu...

	Article 7  MAINTENANCE
	7.1 Licensor may periodically take steps that in its opinion and sole discretion are desirable to preserve and maintain the Trademarks in due force and duly registered or to complete or obtain registration or make an application for any trademark. Lic...
	7.2 At the expense of Licensor, but without further consideration, Licensees shall, from time to time, execute all documents and furnish declarations of use and do all things as may be reasonably required or desirable by Licensor to give effect to the...

	Article 8  QUALITY CONTROL
	8.1 The Goods and Services provided by Licensees in association with the Trademarks shall be of a character and quality equivalent or above the standard of quality that such Goods and Services were being sold by Licensee at the date of this Agreement....
	8.2 Licensees shall forward to Licensor upon Licensor's written request, representative samples of each instance of advertising, display and any other material that uses, includes or displays any of the Trademarks. Each Licensee shall at its own expen...
	8.3 Each Licensee shall permit an authorized representative of Licensor, once per year, to inspect at all reasonable times the locations at which the Goods and Services are being produced, provided or sold in order to enable Licensor to verify that th...

	Article 9  INDEMNITY AND TERMINATION
	9.1 Each Licensee agrees to indemnify and hold harmless Licensor from and against all damages, losses, costs, liabilities, obligations, disbursements and other expenses including legal fees and disbursements (on a solicitor and their own client basis)...
	9.2 The License is provided on an “as is” basis and Licensor makes no representation or warranty that Licensees' use of the Trademarks will not infringe any third party rights and Licensor shall have no liability or obligation in respect of same. Each...
	9.3 Licensor may terminate this Agreement in respect of a Licensee if:
	(a) the Licensee breaches Section 3.4 of this Agreement;
	(a) the Licensee acknowledges in writing, or is found by a court of competent jurisdiction, to have breached Section 3.5 of this Agreement;
	(a) the Licensee breaches any of the other terms or conditions of this Agreement and does not cure such breach within 90 days of Licensor's written notification to Licensee of such breach; or
	(b) the Licensee is unable to pay its debts generally as they become due or otherwise acknowledges its insolvency or is otherwise bankrupt or insolvent.


	Article 10  CONSIDERATION
	10.1 The parties hereto acknowledge that this Agreement is intended to provide Licensor with the benefit of the growth of the goodwill associated with the Trademarks in the Licensee’s Territory and that each Licensee assume some risks associated with ...

	Article 11  ASSIGNMENT
	11.1 This Agreement shall be binding upon and enure to the benefit of the parties hereto, their respective successors and permitted assigns. The parties shall not assign or transfer this Agreement, or any part hereof, including by way of merger or ama...
	11.2 Licensor specifically acknowledges and agrees that each Licensee shall be entitled to grant sub-licenses to use and display the Trademarks within its Territory to:
	(a) each of the entities and organizations set out in Schedule “B” to this Agreement; and
	(b) any other Person as may be necessary to exercise the rights granted to the Licensee under Section 2.1 of this Agreement,


	Article 12  EXPENSES
	12.1 Each party hereto shall bear all expenses incurred by it in connection with the preparation of this Agreement and in the performance of the undertakings hereunder.
	12.2 Each Licensee shall be liable for and agrees to hold harmless and indemnify Licensor in respect of all legal fees and disbursements (on a solicitor and their own client basis) associated with the enforcement by Licensor of any of such Licensee’s ...

	Article 13  LAWS
	13.1 This Agreement will be governed by, subject to and interpreted in accordance with the laws of the Province of Manitoba and the laws of Canada applicable therein. Each party hereto attorns to the jurisdiction of the courts regularly sitting in the...

	Article 14  NOTICES
	14.1 All notices, requests, consents, demands, waivers and other communications hereunder shall be in writing in the English language and shall be sent by hand delivery or by prepaid, first class registered airmail or prepaid cable, telex or facsimile...
	14.2 The parties hereto may at any time designate by like notice hereunder a different address to which notices or other communication shall be transmitted.

	Article 15  ENTIRE AGREEMENT AND FURTHER ASSURANCES
	15.1 This Agreement constitutes the entire agreement between the parties pertaining to the subject matter hereof and supersedes all prior agreements, understandings, negotiations and discussions, whether oral or written, of the parties. There are no w...
	15.2 Should it be necessary or desirable for the parties hereto to execute any further agreements or provide further assurances or carry out any further act or deed, then the parties agree to carry out such further acts or deeds or provide such furthe...

	Article 16  COUNTERPARTS
	16.1 This Assignment may be executed in counterparts and by facsimile or .pdf, all of which so executed being deemed to be an original, and such counterparts together will constitute one and the same instrument.
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